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Purpose

The purpose of this research was to gain the data and more
insight into comfort wear behavior. Learn more about the

customers/ target audience, why they buy comfort wear like
sweatpants and hoodies, who are those people, what they like
to do, under what circumstances would they buy this product?




The data will help the client to understand what people are looking in

for comfort wear and point the direction of o going trends and needs
within this category of clothing. 

The study is attempting to answer the following
questions 

What people are looking for in a comfort wear?

What style, color, and qualities people like in 
comfort wear?

How much people are willing to spend on
comfort wear, where do they buy it? 

What drives their decision in buying comfort
wear? 
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Methodology

Method used: Quantitative using survey. Combination of open
and closed ended question. Types of questions: multiple answer

question (one answer), multiple answer question (multiple
answers allowed), open ended "type in the answer"  question  

Timeline
The data was collected December 2nd 2021 - December 9th 2021

54 
participants

100%
response 

rate Email

Limitations 

This research project is directional not projectable due to the number of
responses



Participants are mostly from Poland or United States (California and New

York specifically) which makes it harder to project on the worldwide
population 






Under 14    

14 to 17

18 to 23

24 to 29

30 to 39

40 to 49

50 or older 

Age  
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Respondent Profile

Gender

0%    

10.64% 

61.70% 

 6.38%

4.26% 

10.64% 

6.38% 

Male - 28.54%

Female - 71.43%

St
at

us
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Respondent Profile
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Respondent Profile

Most of the participants are withtin the 18-23 age group. 
More females took part in the survey comparing to males
The biggest percentage of the participants are full or part-time
students 
Next biggest group was within the business, advertising and PR group  
Participants were either from United States or Poland. There was only
one person from United Kingdom
From the participants living in the United States 73% are in California,
20% in New York, and 7% (1 person) in Florida 
For the status most of the participants are single, then followed with
33.33% in relationships, 16.67% married and 2.38% divorced
42.24% of participants are full-time students, followed with 28.57% of
full-time employment 

Analysis of demographic results:
The results present that the majority of the participants did fit the
target audience of BENT. (ages 17-35). Main demographics were
Poland and United States (California and New York). This may be a
little bit problematic to  generalize the findings since Poland and
United States are so different and within the US California and New
York differ a lot in terms of lifestyle, people, and style. There is a mix
of students and participants that are fully employed. The lifestyles
and prorities may differ. However BENT's target audience include
both students and employed people 
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Executive Summary 

Main reason for comfort wear purchase 

The main reason for the purchase seems to be comfort. Participants wear it
almost everywhere but work and formal events. They care mostly about the
quality and then the design and price of the comfort wear they purchase.
Therefore BENT, should focus on the good quality materials that are soft and
comfortable with a trendy design that people would wear on an everyday basis.

Where do they buy and learn about comfort wear 

There is a big divide between online and in-store purchase of comfort wear, however more
respondents choose online option and in chain stores like H&M or Zara. There is again a
big divide in the way people learn about the products, however most common seems to be
word of mouth and Instagram. It is recommended that BENT. focuses on expanding its social
media especially Instagram to build a big community there. Additionally focusing on the usability
of the online store and the website making the whole process of purchase and returns easy, as
well as rethinking the price range since most of the respondent prefer buying comfort wear in the
less luxury chain stores.  

Style and color preference for comfort wear 
When analyzing the responses it can be found that the color that respondents are mostly
drawn to is black. Another color of preference for comfort wear is gray. Additionally color
respondents purchase the most  is black and then white, gray, and blue. Participants
would like to see more of black and gray color of comfort wear. For the style majority
mentioned oversized being their favorite. Based on this data it can be seen that BENT.
should primarly focus on neutral colors like black, gray. and white. An aditional color could be
blue based on respondents answers. The style of the comfort wear should be primarly
oversized since there seems to be most interest around this comfort wear style.  



Focus on neutral color: black, white and gray and
oversized fit

Focus on material quality 

Focus on expanding social media and website
usability, making it an experience friendly
purchase
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Executive Summary 

Adressing Client's Research Question

Research Question
 What are people looking for in a comfort wear items? 
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Detailed Findings 

Summarized Findings 

The question about owning comfort wear revealed that hoodies and sweatpants
are the most common, which is also the most popular and most products from

BENT. giving a green light into this direction.  

Do you personally wear comfort wear? 



88.14% YES        11.86% NO
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Detailed Findings 

42.5% of participants answered that they wear comfort wear everyday. 44.68% wears it few times
a week, and 12.77% once  a week. Those results show that respondents choose to wear comfort

wear often. Their responses in the following questions will be helpful in understanding the
comfort wear preferences, since they are the main target choosing this type of clothing often.   

Where and how often do you wear comfort wear? 

The responses clearly state that
over 80% of participants wear
their comfort wear at home.

Three people mentioned that
they wear it to school and six for

sports. Any of them wear it to
work, which shows a strong

connection that comfort wear is
being chosen rather in a "free

time" settings.   

Anywhere
Home

Everywhere with no
requirement for formal

dressing 

When participants where asked where
comfort wear could be worn regardless

of where they wear it most of the
answers were anywhere. The next most
rdequent answer was home, and then

follow with anywhere that does not
require formal dressing. This shows

potential occasions and places where
participants could be willing to wear

comfort wear 
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Detailed Findings 

Looking at the results on the
graph we can notice that the

most chosen reason for
wearing comfort wear is that it
makes you feel relaxed. Then
following with the fact that it
makes you feel good about

yourself , you can be yourself
and gives a sense of freedom.

These are important
information to learn what

pushes participants to
purchase comfort wear 

Why do you like comfort wear and how does it make you feel? 

When asked how would participants describe the feeling of wearing comfort wear the
most common answers were comfort, relaxed, happy, cozy. All of these answers have a

positive outtake on comfort wear showing the correlation of comfort wear as
something comforting and good. 

Hoodie is clearly most chosen option when
asked what was your recent purchase

which was 59.57% of the participants. Next
one were sweatpants. The lowest interest
seems to be around crop tops and long

sleeves. The reason may be the time of the
year (winter) when people tend to choose
watmer pieces of clothing. This data shows

what items are most popular 

RelaxedComfort Happy Cozy
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Detailed Findings 

The main reason and what drives
respondents to comfort wear purchase is
that it makes them feel comfortable and

happy. No one chose the reason for
comfort wear being trendy which highlights
that the feeling of comfort and happiness is
more important in the purchase process for
these types of products and there is a room
for still making comfort wear more trendy. 

Main reason of the comfort wear purchase 

The color that participants are  most often buying is black. Black if far ahed than other colors with
65.95% of all respondents. Next color is gray and then followed by white. This shows that there is

most interest around neutral colors. When analyzing colors that people are the most drawn to
black is the most chosen option.  . 

Colors most drawn to Colors mostly purchased 

When asked what colors you wish you could find for comfort wear most answers
indicated beige. A lot of participants also chose light blue, black, yellow, and purple.

These colors could be recommended to think of when producing comfort wear since
people are interested in seeing more of this shade.  

Beige



Light Blue



Black



Yellow



Purple
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Detailed Findings 

Most often chosen style for comfort wear is
oversized with 68.18% of participants voting

for this option. The next one is fitted with
22.73%. Oversized is mostly chosen and

clearly show what people are looking for in
comfort wear  

Most chosen style of comfort wear 

The highest percentage of responses for the type of lifestyle Is budy with 38.30% and then follow
with crazy busy with 23.40%. This shows that a lot of people have busy lifestyle these days. This

helps us understand the paste and intensity of a life people have.  

When asked what type of style would participants
want to see more of the most common aswer was

also oversized with 65.85%. Both data show the
popularity and demand for the oversized type of

comfort wear, suggesting the style of comfort wear
that may pursue by BENT. 

How would you descirbe your lifestyle? 
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Detailed Findings 

What do you look for when 
purchasing comfort wear 

Where do you learn about the brand you purchase items from? 

What is the primary reason 
influencing purchase? 

For both questions regarding what participants are looking for when purchasing comfort wear
and what is the primary reason for the purchse in both situations the highest percentage is for
quality. This seems to be the most important factor when looking at comfort wear. Another bif
factor is the price.This gives an importnat insight into what drives consumer's decision and ifor

comfort wear it's the quality.  

What is the way you most often learn about the products? 

The most common
way for leaning

about a brand is
word of mouth with

37 (28.03%)
participants choosing
this option and then

Instagram (32
participants:

24.24%). However for
the most common

ways to learn about a
product is Instagram

and then word of
mouth. This shows
how powerful social
media are and the

importance of being
present there  
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Detailed Findings 

How would you describe your perfect comfort wear? 

When analyzing data the most appearing responses regarding perfect comfort
wear were it being comfortable, oversized, and soft. In the previous questions
and analysis the factor of comfort and   oversized style appeared showing a

strong correlation and preference for the comfort wear.  

Both visuals above show that there is a preference in bying comfort wear online and
in the store chains like H&M or Zara. However there is still big group of people who

prefer shopping in person and purchasing comfort wear from small businesses. This
shows the potential in both on-store and online shopiing and a succesful presence of

small businesses on the comfort wear market. BENT as an online store and a small
business has a chance to expand especially with the shopping preferences that

people have these days.  

Comfortable Oversized Soft
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Detailed Findings 

Are you familiar with BENT? 

From all of the respondents 68% is familiar with BENT. and 28% is not. The
mean score is 1.40. 

How much
would you be

willing to spend
on this hoodie?  

How much
would you be

willing to spend
on these

sweatpants?  
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Detailed Findings 

Differenes by Segments

Looking at color preference of comfort wear based on the gender 

Lifestyle based on age can help us identify how busy people certain
age are which connects to their usage of comfort wear, since most
answers indicate that people do not wear comfort wear for work 

Style differ in various countries. The table above that presents
participants and their style based on country, if they are living in the
US or not. This helps identifying what people like to wear and what

they are looking for in clothes 
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Appendices 

Appendix A

Everywhere 

Everywhere 

Everywhere 

Everywhere 

Home, school, sports 

Home, school, sports, to meet with friends 

Everywhere 

Home 

Sports 

Everywhere where you don't need to be elegant 

During covid everywhere except for opera 
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Appendices 

Appendix A

Everywhere 

gym, for a walk, to the garden 

At home, at work if there is no specific dress code 

On the streets 

Everywhere where no need to be formal 

Restaurant, to meet with friends, work in some casesl 

Shopping, home, sports, meet up with friendsl 

To work 

garden, home, trips 
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Appendices 

Appendix A

Everywhere

Everywhere

At home, to the gym, for a walk,

Shopping

At home, sports, shopping, on the streets, for a walk 

At home, sports, shopping, for a walk 

In a place that does not matter that much 

At home, to the gym 

Meeting up with friends 

At home, to the gym 
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Appendices 

Appendix A

Relax, pleasure, chill, comfort

Relax, fashionable, comfortable and sexy

Relax, comfortable, chill 

Relax, comfortable, chill 

comfortable 

comfortable, quality, confidence, simplicity, price 

quality of life 

comfortable, relax, chill, safety 

comfortable, chill, not formal meetings 

comfortable, fashionable, pretty, good 
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Appendices 

Appendix A

Comfort, chill, warm, happiness

Comfort, chill 

Comfort, chill, warm, freedom 

Comfort, chill, relax, freedom 

Comfort, chill, no uncomfortable pants 

Comfort, chill, nice, confidence 

Comfort, chill, free time 

Good, comfortable 

Comfort, chill, relax 
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Appendices 

Appendix A

Food, comfort, warmth, mornings

feels like home, comfy, warm 

freedom, comfy, warm 

feels like home, comfy,  

relax, vacation, chill 

sporty lifestyle, comfort, chill 

chill, home, fun, chilll 

 comfort 

reality, comfort, chill 
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Appendices 

Appendix A

black

No 

No 

No 

No 

light gray 

pink with black, navy blue with white 

black with colorful additions 

black

blue 
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Appendices 

Appendix A

Light blue 

Brown

Light beige

No 

No 

Milk with coffee color 

No 

No 

No 

black and yellow 

black, white 

gold, silver 

strawberry 
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Appendices 

Appendix A

No  

Yellow

Bottle green, brown
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Appendices 

Appendix A

Sweatpants, baggy, gray  

Sweatpants 

Oversized black hoodie  

Black with colorful additions, interesting pockets, zipper and buttons  

Really cool  

Comfortable, original, that matches everything  

Comfortable, fashionable, original, great quality  

Hoodie, softshell fabric, fitted, small graphics on the edge of the hood, color black with white or navy blue with  white 

Light gray oversized sweatpants, cotton, sweatpants for everything (home, work, walks, school, shopping) 



PAGE 27

Appendices 

Appendix A

Comfortable

Gray hoodie from a good brand, with a zipper, light, zipped high 

Soft cotton, good quality 

Nice, chill, fitted, makes you feel good, color gray black, blue, green 

Black sweatpants, baggy, elastic, and a bit too big hoodie 

Short dress from cotton, bright blue, pink, green, one color or cool pattern,  

Pants tighter by the ankle, hoodie with a short zipper close to the neck  

Good quality comfort wear matching set  

Hoodie made from eco and nice fabric that you do not need to iron  
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Appendices 

Appendix A

Yellow, baggy with a hoodie (some nice graphic on the back) 

Hoodie, comfortable, oversized, in one color 

soft and warm in touch 

I like standard comfort wear 

Comfortable, oversized hoodie, no pockets with a small logor 

A hoodie made from cotton in sea color, long, so it protects the neck from the cold, fitted, but comfortable 

Sweatpants, known brand, 70% cotton, 30% polyester, black or gray 

soft and cotton hoodie 



Appendix B 
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Appendices 



Appendix B 
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Appendices 



Appendix B 
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Appendices 



Appendix B 
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Appendices 



Appendix B 
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Appendices 



Appendix B 
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Appendices 



Appendix B 
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Appendices 



Appendix B 
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Appendices 



Appendix B 
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Appendices 



Appendix B 
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Appendices 
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Appendices 
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Appendices 


